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OUR COMMITMENT

A global leader in the building materials industry, Armstrong is committed to environmental
sustainability. We fulfill this commitment by systematically reducing the environmental
footprint of our operations and by providing products and services to our customers that
enable them to reduce the environmental impact of the buildings they create.

OUR ACTIONS

Our Policy on the Environment articulates the operating fundamentals that support our
commitment to sustainable growth. We have selected four Environmental Priorities to
reduce our environmental footprint: Energy, Greenhouse Gases, Water, and Responsible
Forest Management.

RECYCLING PROGRAMS

Even as early as 1860, Armstrong has pioneered "green practices", first in North America
and moving worldwide. Our quality and process-driven culture are the seeds that drive
innovation in all areas of our business. In 1999, as evidence of this commitment, we
introduced the first commercial ceilings recycling program in the industry.

The Armstrong Ceiling Recycling
Program by the numbers:
11,200,000
kilograms CO2 equivalence
of greenhouse gas eliminated
12,250,000
gallons of potable water saved
24,500,000
pounds of landfill waste eliminated
34,300,000
kilowatt hours of electricity saved
245,000,000
pounds of virgin materials saved
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Our commitment continues to our products and services designed to be
environmentally preferable. In your careful selection of products that meet various
sustainable attributes, we have the solutions to fit your specifications.

www.armstrong.com/sustainability/ www.armstrong-aust.com.au www.armstrong-asia.com
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Armstrong Grows Green at Beijing Expo
Armstrong North Asia introduced our global green initiatives at the

China International Environmental Protection Exhibition and
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Conference in Beijing last summer in three exhibits that caught the

notice of building professionals from around the world.

The Armstrong booth used the universally recognized symbol of a
tree to communicate and promote our sustainable products. From its
branches hung "leafy” green acoustical clouds and project photos of

ceiling and flooring applications. The stylized roots uncoiling from
the earth represented environmentally-friendly flooring products.

According to Lily Huan, General Manager - New Business Development & Marketing Service,
North Asia, the booth was well received. " The simple but unique deco created a lot of
curiosity from the visitors,” Lily said. The expo attracted an estimated 60,000 building

industry professionals.

Attendees also saw how
Armstrong innovation will shape
the workplace. Our Green Office
of the Future exhibits showcased
high performance Ultima ceilings

and engineered wood flooring

pr‘oducTs in two well-appoim‘ed Armstrong’s Office of the Future exhibit showcased
engineered wood floors (left) and Ultima ceilings (right)
room scenes.

The Armstrong brand received added promotional mileage due to the proximity of all three
exhibits.

China Environmental Labeling

Armstrong is the only foreign brand of mineral fiber ceilings
certified with the Green Product label in China. We are also the
first to introduce a ceiling recycling program in Shanghai and since

2005 have recycled 27,500 square meter of old ceilings.

www.armstrong.com/sustainability/ www.armstrong-aust.com.au www.armstrong-asia.com









